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ADVERTISEMENTS THROUGH ENGLISH/HINDI MEDIA

1416. SIIRI S.P. MUDDAHANUME GOS/DA:

SHRI B. V. NAIK.

will the Minister of INFoRMATION AND BROADCASTING be pleased to state:

(a) whether the Government has taken note that English and Hindi-media
agencies receiving more advertisements than other agencies publishing
and broadcasting in vernaculars;

(b) if so, the details thereof and the reasons therefor; and

(c) the steps taken/being taken to reduce this difference?

MINISTER OF STATE IN THE MINISTRY OF INFORMATION &
BROADCASTING {COL RA"IYAVARDHAN RATHORE (RCtd.I}

(a) to (c) As per the Advertisement Policy of Government of India, while
iet"a"ing display advertisements, DAVP distributes advertisements to all
languages depending on the target area, budget available and client
pt.i".et". etc. During the financial year 2015-16 (till 29th February' 2016),
out of the total advertisements released in Print Media, English newspapers
received 25.17Vo, Hindi newspapers 42.32o/o and other languages newspapers
32.51o/o in rupee terms.

As far as broadcasting is concerned, out of the total advertisements
released to private C&S TV Channels for 2015-16 (till 29th February' 2016),
Hindi Channels received 73.74o/o, English Channels received 6.33 % and

Regional Languages Channels received 19.93 o/o.

out of the total advertisements released to Private FM Radio stations for
2015-16 (till 29tr' February, 2016), Hindi Stations received 3a.77Vo, English
stations received o.7 3o/o and Regional Languages stations received 60.50%.


